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Our Social Media Tools:
NRC Blog

The NRC blog helps us inform,
explain, and clarify the actions, roles,
and responsibilities of our agency,
and raise awareness about our
mission. It also enables the
public to share ideas in a
moderated forum.

Social media tools enable the NRC to
reach a broader audience and to better
engage, inform and educate the public
in real-time.
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Twitter
The NRC Twitter Feed,
+comer @NRCgov, is a channel

for announcements about

press releases, blog posts,

meeting notices, Federal Register
notices, speeches, reports, and other
real-time information that may be
retweeted by followers.

@NRCgov

Stay Connected

ocial Media

WWW.Nrc.gov

The NRC provides access to the information and
material on its website as a service to the public.
The NRC regularly updates and adds information.

YouTube

The NRC YouTube Channel

enables us to publish videos

that feature topics of interest to

inform and educate the public.

We also post small segments

of some important
Commission briefings.

Facebook

With Facebook, we are
highlighting information posted
to our other social media sites
and our website, which can
then be shared, commented
upon, or liked by other
Facebook users.

Flickr

The NRC Flickr Photostream enables us to share new
and historical photos and graphics to raise awareness
of the agency’s activities. It allows the public to easily
browse, view and download images.

Like Us On Facebook

Caution: The NRC does not use modification
code stickers. You must not scan or use a

QR code if it appears to be manipulated or
modified in any way or appears not to be
part of the original printing of the material.




